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I WANT BETTER FOR WINE
MOMS, AND FOR ALL OF US.

Realizing I was queer and trans sent me
through multiple cycles of questioning and
redesigning my own life path, figuring out
what I want things like work and love and
(maybe) parenting to look like for me. Not
everyone gets the space to question those
options and find out what would actually
serve them best, and most of those more
custom options don’t come with
aggressively marketed wall art.

You can find this zine, along with
many of my other writing and game
design projects, online at

beatingthebinary.itch.io
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'™M
WORRIED
ABOUT
WINE
MOMS

A brief cultural
anthropology
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“Wine Mom” home decor has always both
unsettled and fascinated me. As a queer
and trans kid growing up in wine country,
it became almost an anthropological
curiosity, this strange collection of cultural
paraphernalia for a world so close to me
spatially and yet so separate from my
experience.

— The hours between
CE:J coffee and wine %
really have no meaning

As an adult, I've started taking pictures of
examples that I find as I go about my day,
often in places like airports, department
store sale racks, and the kinds of local
pharmacies that have a home goods
section.
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I think of Wine Mom as a subset of a larger
cultural phenomenon that I've recently
started calling “cis core,” because “the
weird, kind of fatalistic relationship norms
perpetuated by home decor design
marketed towards straight, white,
cisgender, and often middle class-ish
people in the U.S.” takes a lot longer to say.

Some hallmarks of Wine Mom decor
(besides the obvious references to wine)
are sweet, curlicued fonts, earthy or rustic
color schemes, and fairly grim content
folded into joke format - at their core, a lot
of them are about
marriage and
parenting feeling
like an exhausting
trap for which

The toughest part
about parenting is

the only socially all the wineyou
acceptable have todrink =
management (L .. :

tool is alcohol.



